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	Casella di testo 1: 
	tb_versione: 1.1
	tb_nome_resp: Czepczynski
	tb_cognome_resp: Mariusz
	tb_denominazione_ins_ita: 
	tb_denominazione_ins_eng: Territorial Management of Susatianalbe Tourism 
	rb_tipo_laurea: 1
	tb_anno_accademico: 2023/24
	tb_cds: 
	tb_codice: 
	tb_canale: 
	tb_CFU: 
	tb_lingua: 
	tb_nome_resp_mod: 
	tb_cognome_resp_mod: 
	tb_denominazione_mod_ita: 
	tb_denominazione_mod_eng: 
	tb_obiettivi_ita: OBIETTIVI FORMATIVI:





CONOSCENZA E CAPACITÀ DI COMPRENSIONE: 





CAPACITÀ DI APPLICARE CONOSCENZA E COMPRENSIONE:





AUTONOMIA DI GIUDIZIO: 





ABILITÀ COMUNICATIVE:





CAPACITÀ DI APPRENDIMENTO:






	tb_obiettivi_eng: LEARNING OUTCOMES:

a) to recognize and recall the main processes of territorial land management. 

b) to understand and explain the nature of tourism sustainability. 

c) to solve simple problems concerning local tourism development interests. 

d) to critically evaluate the quality, sustainability and reliability of tourism development  

e) to know how to design, develop and release a simple local tourism land management plan



KNOWLEDGE AND UNDERSTANDING: 

a) to understand the process of tourism spatial transformation  

b) to identify major powers, interests and stakeholders in regional tourism industry

c) to distinguish key possible conflict places and spaces



APPLYING KNOWLEDGE AND UNDERSTANDING:

a) to apply the acquired knowledge in order to find possible solution for territorial tourism conflicts

b) to map and model mass and individual tourism problems. 

c) to plan a road-map for a sustainable tourism place adaptation 



MAKING JUDGEMENTS: 

a) to provide holistic, multidimensional synthesis of tourist land management strategy 

b) to assess fairness and effectiveness of tourism sustainability processes. 

c) to integrate and provide connections between various needs and expectations related to tourism development. 



COMMUNICATION SKILLS:

a) to be able to clearly communicate major challenges and opportunities of contemporary tourism. 

b) to be able to illustrate in a synthetic way relevant case study 

c) to analyze and highlight the flow of information related to tourism land management 



LEARNING SKILLS:

a) to acquire the habit of life-learning

b) to be able to learn from a variety of sources, including social media

c) to select and correlate various information 




	tb_prerequisiti_ita: 
	tb_prerequisiti_eng: a) good / fluent knowledge of English (reading / speaking / writing) 

b) basic general knowledge  


	tb_programma_ita: 
	tb_programma_eng: On territory, space and place 

On power and land management

On sustainability and development 

On tourism, travel, leisure and hospitality, and geographical imagination 

On tourism stakeholders and conflicts 

On narratives and (hi)stories 

On economy of places and domination 

On spatial semiotics and plays of meaning and social space making

On media and mediated tourism

On environment and unsustainable tourism challenges 

On placemaking and design 

On strategies of post-corona tourism and cultural landscape management 

12. On environment and unsustainable tourism challenges 

13. On design and architectural form 

14. On strategies and scenarios of post-corona tourism 

15. On cultural landscape management  
	cb_prova scritta: Off
	cb_prova_orale: Yes
	cb_val_itinere: Off
	cb_val_progetto: Yes
	cb_val_tirocinio: Off
	cb_prova_pratica: Off
	cb_prova_lab: Off
	tb_mod_verifica_ita: 
	tb_mod_verifica_eng: a) each student prepares a problem-solving community-based Responsible Hospitality Place Management Strategy to be presented orally during the exam. The presentation shall take ca. 15 minutes and must be sent in PowerPoint or pdf form to the lecturer before the exam. The strategy must include:

- general introduction, 

- hospitality SWOT analysis,

- key hospitality stakeholders,

- mission or vision,

- brief action plan,

- three development scenarios.

b) the rules and criteria of evaluation: 

- relevance to the topic, application of community based solutions & consistency of reasoning (30%)

- place-related recommendations, creativity, imagination, ingenuity, and critical thinking (30%)

- inclusion of international strategic goals and key contemporary trends (the SDG2030, European Green Deal, New Leipzig Charter, New European Bauhaus, UN New Urban Agenda) (30%)

- aesthetic form, quality of edition, and language and application of appropriate tourism and hospitality terms (10%)



For attending students: MUST join at least 70% of the lectures.

For non-attending students: additional three questions based on the obligatory readings (see book chapters in the attached bibliography)


	tb_testi_ita: 
	tb_testi_eng: 
	tb_biblio_ita: 
	tb_biblio_eng: Obligatory (for non-attending students)

Goodwin Harold. 2016. Responsible Tourism: Using Tourism for Sustainable Development. Oxford: Goodfellow Publishers: Chapters: Introduction and 1. Characteristics of Place Managers

Lassen Claus & Lea Holst Laursen (eds.), 2020. Mobilising Place Management. London: Routledge: Chapter 4 Entangled networks in place-specific tourism development by Lea Holst Laursen.

Hawkins, Rebecca & Paulina Bohdanowicz, 2012. Responsible Hospitality. Theory and Practice. Oxford: Goodfellows: Chapters: 1. Introduction, Chapter 2: The reasons for doing good.



Supplementary 

Asplund Christer, Jacob Ikkala Philip Kotler & Jorgen Eriksson, 2011. Place Management: New Roles for Place Managers in Rebuilding European Wealth. Stockholm: Infobooks

Moutinho Luiz & Alfonso Vargas-Sánchez (eds.). 2018. Strategic Management in Tourism. Wallingford & New York: CABI

Mowforth Martin & Ian Munt, 2009. Tourism and Sustainability: Development, Globalisation and New Tourism in the Third World. London & New York: Routledge 

Sloan Philip, Willy Legrand & Joseph S. Chen, 2009. Sustainability in the Hospitality Industry: Principles of Sustainable Operations. Oxford: Butterworth-Heinemann/Elsevier.

Swarbrooke John, 1999. Sustainable Tourism Management. Wallingford / New York: CABI


	cb_mod_presenza: Yes
	cb_mod_distanza: Yes
	tb_mod_svolgimento_ita: 
	tb_mod_svolgimento_eng: lectures with PPoint presentation

problem-solving and critical lectures

discussion and questioning solutions 


	rb_mod_frequenza: 1
	tb_mod_frequenza_ita: 
	tb_mod_frequenza_eng: lectures two times per week, starting from the beginning of the semester 


